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Most product brochures 

are all about the product. 

Right away, this brochure 

lets the reader know that 

it’s all about him. 

(By the way, I’m using 

“he” because men are 

the majority demographic 

for this product. That 

said, there is nothing in 

this brochure that 

wouldn’t be equally 

appealing to a woman.) 

 

 

One way to stand apart 

in a commodity market is 

to remind the reader that 

you are the first to bring 

out something new. 

Being the only one at 

something new is even 

better. 

 

Every feature has benefits 

that are clearly relevant 

and desirable to the 

reader. 



 

 

 

We were fortunate to 

have a story with a 

powerful before-and-

after element. It’s an 

effective way to show 

proof. 

The headline on the 

sidebar story grabs 

attention in an unusual 

way, but does not 

mislead.  

 

 

 

 

 

 

 

 

The reader will visualize 

putting this heater in the 

back of his pickup truck.  



  

 

 

 

 

 

 

In case the reader’s still 

on the fence, here’s 

another sidebar story. 

 

 

 

 

 

The reader might not 

have this problem, but 

just knowing about a 

unique capability could 

push him over the edge. 

 



 

 

 

  

 

By this point, the reader 

should be craving this 

heater. Let’s bring out 

one more benefit. 

 

 

 

 

 

 

 

This picture works like a 

PS—remind the reader 

once again why he needs 

this heater.  



 

 

 

 

 

 

 

 

 

 

 

Even these specs have 

benefits. 
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